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Course Description

The course seeks to produce creative learners who have a strong industry focus and awareness of
contemporary issues, who can offer insight to the local, national and global marketplaces with an
entrepreneurial outlook and considered critical perspective. The course emphasises the practical
relationship between creative ideas and commercial practice that is central to successful fashion
retailing. This unit addresses the complexity of this subject and aims to develop knowledge and
understanding of the fashion industry, providing an exposition of the principles of the buying
and merchandising functions within a retail organization. It will also focus on the sourcing and
range planning aspects in order to achieve the company’s positioning and budget objectives.

Prequisites: MKT 5200

Aims and Obijectives:

e To develop specific knowledge and understanding through theories and a wide range of
practical experiences aligned to fashion buying and supply chain management (SCM);

e To nurture independent study skills in research, analytical and evaluative techniques, with an
informed critical perspective;



e To encourage an innovative and entrepreneurial outlook, to react to and initiate commercial
and creative opportunities in fashion retail merchandising by applying a range of transferable
and professional skills with knowledge and cognitive abilities.

Programme Outcomes

A1, A2, A3, A4, A5

B2, B3, B5

C1,C2

D1, D2

A detailed list of the programme outcomes are found in the Programme Specification. This
is located at the Departmental/Schools page of the portal.

Learning Outcomes

Upon completion of this course, a successful student should be able to

Knowledge and Understanding

—_

Discuss the practice and theories relating to retail management and the buying process,

Explain the financial framework in which the fashion retail businesses operate,

3. Evaluate the structure, organisation and competitive strategies employed within the fashion
industry with specific reference to supply chain management;

4. Discuss the role and significance fashion retail plays in contemporary society and the process
of consumer consumption,

5. Apply the research process, and know how to design and evaluate retail research studies

relevant to fashion business.

N

Cognitive Skills

Evaluate statements in terms of evidence,

Define terms adequately and to generalise appropriately.

Research, synthesise and apply critical analysis to theoretical and contextual information,
Analyse and process information appropriate for fashion retail

b=

Practical and/or Professional Skills
1. Demonstrate a high level of communication skills in the production of text, oral and visual

outcomes, presented to a professional standard,
2. Create innovative commercial solutions within professional contexts.

Key Skills

1. Participate and co-operate within independent, social and team and leadership roles,



2. Develop an entrepreneurial spirit; think laterally and consider fresh perspectives to evaluate,
explore and identify new possibilities and alternatives in creating commercial opportunities
and in problem-solving.

Indicative Content
At the end of this course, students should have a critical insight of:

Fashion Retail Strategies
The Fashion Consumer
Research for Fashion
Fashion Forecasting
Fashion Retail Pricing
Fashion Buying Process
Supply Chain

Supply Chain Management

Fashion Merchandising

Assessment

This course conforms to the Standard University Assessment Norms approved at Academic
Council on June 28, 2012.

Teaching Methods

This course conducts an effective and flexible teaching approach in accordance with students’
learning progress throughout the semester. Weekly lectures will be engaged to demonstrate
essential, sufficient and structured information of each topic. Every lecture slot is followed by
one seminat scheduled for group discussions/presentations which ate relevant to weekly topics. .
Students are strongly encouraged to study reading lists ahead of lectures and preview group
exercises ahead of seminars.
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Web Sites:
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